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NEWSLETTER 


AIANTA Proclaims Travel and 
Tourism Week in Indian Country 

Last week, in recognition of National Travel and Tourism 
Week, the American Indian Alaska Native Tourism Association 
(AIANTA) issued a proclamation, officially declaring May 1-7 as 
National Travel and Tourism Week in Indian Country. AIANTA 
President Sherry L. Rupert signed the proclamation during the 
Nevada Tribal Tourism Conference in Carson City, Nevada. 

National Travel and Tourism Week is celebrated throughout 
the country by industry leaders and professionals for the 
positive impacts travel and tourism has on the U.S. and its 
economy. AIANTA believes Indian Country should also recog- 
nize and celebrate the tremendous positive impacts tourism 
can have in rural and tribal communities across the country. 

Read more on page 2 


Meet our 
new staff 
on page 8! 




AIANTA Executive Director Camille Ferguson 
and AIANTA Board President Sherry L. Rupert 


AIANTA Featured on World’s 
Greatest...! 

Travel & Tourism Week in Indian 
Country 

Save the Date! AITC 2016 

How to Work with the U.S. 
Department of Commerce 


Using Commerce International Travel 
Research to Your Advantage 

Since 1996, the U.S. Department of Commerce, National Travel & Tourism 
Office (NTTO) has tracked overseas travelers’ interests in visiting Native 
American communities. Since 2003, this activity has posted increases 
seven times. Visits to Indian Country have increased from 949,000 
overseas travelers in 2010 to a record of nearly 1.7 million in 2014. 


• NATIVE Act Passes Unanimously 
in Senate 

• AIANTA Works with George 
Washington University 

• Upcoming Events 


While this is impressive, overseas visits to Native American sites is still a 
small niche market. Of the total 22 activities tracked, it ranked 17th. To 
be more successful in the international market, tribes interested should 
fully utilize Commerce’s market research. 

Read more on page 4 


• Welcome New AIANTA Staff 

• AIANTA Brings Indian Country to 
European Market 

• American Indians & Route 66 

• Industry News: Cultural Routes 

• News from Around the Nation: 
Our 6 Regions 

• Welcome New Members! 



To learn more about the 
18th Annual AITC visit 

www.AITC2016.com 

or flip to page 3. 

For exhbitor and 
sponsorship informa- 
tion, call Gail Chehak at 
505-243-3633. 


Facebook: AIANTA 


2401 12th Street NW ‘Albuquerque, NM 87104 • 505.724.3592 


Twitter: @OfficialAIANTA 



SPRING 2016 


RFP: 


Conference 

Planners 


Message From the Executive Director 

Dear Members, Partners and Friends, 


RFP: 201 7 and 2018 
American Indian 
Tourism Conference 
Management 

Description: 

The American Indian 
Alaska Native Tourism 
Association (AIANTA) 
announces a Request 
for Proposal (RFP) for 
conference planning, 
coordination, manage- 
ment and implementa- 
tion of their 2017 and 
2018 American Indian 
Tourism Conferences 
(AITC). 

The intent of this RFP 
is to identify and select 
an experienced 
planning consultant, 
firm or team that will 
be responsible for 
conference support, 
execution, planning, 
management and 
coordination of all 
aspects related to 
implementing a two 
to three day annual 
education conference 
and tradeshow of the 
American Indian Alaska 
Native Tourism 
Association. 


The spring season always brings a renewed energy to 
the American Indian Alaska Native Tourism 
Association and our team around the nation. We’re 
continuing to gain momentum in this incredible 
industry with exciting new initiatives, from our 
recently signed proclamation of Travel and Tourism 
Week in Indian Country, to a strengthened partner- 
ship with George Washington University, to continued 
international outreach, and a quickly growing AIANTA 
staff. 

Now, as we embark on the planning and 
preparations of the 18th annual American Indian 
Tourism Conference, September 12-14 in Tulalip, Washington, the AIANTA 
staff and board is proud to play such a significant role in the development 
of the tourism industry in Indian Country. 

We encourage you to visit www.AITC2016.com, and sign up for email 
updates to stay in the know on all of the exciting new events and topics at 
this year’s conference. 

At this time of year, we also invite you to celebrate the great work of In- 
dian Country, and nominate your favorite tribal destination or 
business, or tribal members or employees who best exemplify the hos- 
pitality and tourism industry. AIANTA will once again recognize the best 
of the Indian Country travel and tourism industry during its Fifth Annual 
Silent Auction and Awards Ceremony. Enough Good People will be held at 
the 18th Annual American Indian Tourism Conference in Tulalip, 
Washington. 

As you read on in this issue, you will hear from the U.S. Department of 
Commerce on how tribes can best work with the industry on a national 
and international scale, meet our three new staff members, and get a pre- 
view of what the 18th Annual American Indian Tourism Conference will 
offer in Tulalip, Washington this September. 

We’re looking forward to a busy and exciting summer season, and hope 
you’ll join us in all of our upcoming endeavors and initiatives. 



Click Here for Full 

RFP 


Cheers, 




Camille Ferguson 
AIANTA Executive Director 
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Watch AIANTA on the National TV Show: 


How 2 Media presents "World’s Greatest!...’’ Episode 226 


“World’s Greatest!...” is a fast- paced tour 
around the world featuring behind- the -scenes 
footage and interviews with some of the most 
amazing and unique companies, products, 
people, and travel destinations that the world 
has to offer. The national, cable television show 
featured the American Indian Alaska Native 
Tourism Association in one of their most recent 
episodes. Click here and view Episode 226, or 
click on the image to watch the show. 


Story continued from front 

AIANTA Proclaims Travel and Tourism Week in 

Indian Country 


Overseas visitors to Indian Country contribute 
more per capita to the U.S. tourism economy than 
visitors to other destinations, and the number of 
international visitors to Indian Country has ex- 
ploded since 2008. According to the U.S. Depart- 
ment of Commerce, 1.65 million overseas visitors 
traveled to Indian Country in 2014 and spent $7 
billion. 

In signing the proclamation, AIANTA hopes to 
raise awareness throughout the U.S. and the 
world of the importance of authentic, cultural 
tourism. 

“Travel supports one in nine American jobs, 
including countless jobs throughout Indian 
Country,” said Mrs. Rupert. “This week, we are 
celebrating what travel means to Native America- 
and we call on everyone-from elected officials to 
tribal members, to join us in acknowledging this 
invaluable industry, and support travel-friendly 
legislation that benefits travelers and Indian 
Country alike.” 

The Department of Commerce forecasts that ar- 
rivals and spending by overseas visitors to Indian 
Country will increase 30% and reach $9.5 bil- 
lion by 2020. Compared to the average traveler, 
overseas travelers who visit Indian Country stay 
longer, visit more states and cities, take more do- 
mestic flights, rent more cars, visit more national 
parks and monuments, and take in more art 
galleries, museums, and cultural sites. 


These figures are 
an important part 
of travel’s eco- 
nomic importance 
nationwide. Travel 
is a $2.1 trillion 
industry in the 
United States, with 
$927.9 billion in 
direct travel-relat- 
ed spending in the 
U.S. by domestic 
and international 
visitors in 2014. 

Sherry L. Rupert signs proclamation 

In addition to its benefits for local economies 
throughout Indian Country, travel and tourism 
can also have a positive effect on personal and 
cultural well-being for tribes and communities. 

“Tourism can serve as a powerful tool for tribes 
and communities to share their own stories, in 
the way that they want them to be shared, truly 
perpetuating the traditions that are still thriv- 
ing today,” said Camille Ferguson, AIANTA Ex- 
ecutive Director. “By welcoming and educating 
visitors, tribes are able to share stories that they 
want others to know, while still maintaining the 
privacy and sanctity of certain aspects of their 
traditions.” 

Read the full proclamation at www.AIANTA.org. 
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THE 1 8 T H ANNUAL 


AMERBA N IHDIAH TOURISM CO NFERENCE 

TULAUP RESORT CASINO I TILAUP WASHINCTON 

Touriini Aitwiiuofi 


aitc 2016 .com 


AIANTA proudly presents the 18th Annual American Indian Tourism Conference (AITC), hosted by the 
Tulalip Tribes of Washington at the Tulalip Resort Casino, September 12 - 14, 2016. 

The annual AITC strives to provide attendees with a quality educational forum to help tribes and 
tribal businesses with their travel and tourism initiatives. As the only national conference on tourism 
in Indian Country, AITC is designed to share knowledge, experience and best practices from tourism 
programs around the U.S., featuring an impressive line-up of expert speakers who provide resources 
and training fit for all, including tribes just entering into the tourism industry to tribes with an 
experienced tourism program. 

“Cultural tourism can contribute to economic development of tribal communities while allowing 
tribes to keep their culture alive and tell their story in their own way,” said Rowena Yeahquo, AIANTA 
Pacific Region Board Member and Director of the Northwest Technical Assistance Program. “We are 
excited to bring the 18th Annual American Indian Tourism Conference (AITC) back to showcase the 
Pacific Region this year. 

Attending the AITC is a valuable opportunity in expanding the network of resources available to 
Tribal communities here and all over the country through cultural tourism.” 

Each year, AITC kicks off with unique mobile workshops that highlight the culture of the region and 
the host tribes and offer networking opportunities to learn from each other. 

In this year’s sessions, attendees will learn more about tour packaging, attracting tour operators, cre- 
ating itineraries, positioning your tribe for the international tourism market, tourism assessment and 
inventory development, new technologies and strategies for marketing and media, protecting intellec- 
tual and cultural property, working with state and federal agencies, and more. 


Nominate your Favorito Tribal Destination. Businass. Enterprise, or 
Employee for AlANTA's Enough Good Poople Awards 

AIANTA will once again recognize the best of the Indian Country travel and tourism industry during its 
Fifth Annual Silent Auction and Awards Ceremony on Tuesday, September 13. 

We encourage members to nominate tribal destinations, tribally owned businesses and 
enterprises, employees of tribally owned enterprises and businesses, and tribal members who best 
exemplify the hospitality and tourism industry. 

To make your nomination, contact Sherrie Bowman at SBowman@aianta.org or 505-724-3592 


Sponsorship and exhibitor opportunities available 

For sponsorship, exhibitor and artisan information, contact Gail Chehak 
at 505-243-3633 or GChehak@aianta.org 
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Using Commerce International Travel Research to 

Your Advantage Story continued from front 

By Ron Erdmann, Deputy Director, Research OF c o 

U.S. Department of Commerce, International Trade Administration, ^ *>- « 

National Travel & Tourism Office 

It starts with appropriate market selection. In 2014, the top countries 
interested in Native American experiences were: China, United Kingdom, 

France, Germany, South Korea, and Australia. However, regional travel 
patterns also must be taken into account when selecting your destination’s 
top markets; working with state and local tourism offices can help with this 
as well. 

One of the unique things about Indian Country’s overseas travelers is that 
they engender the attributes other travel destinations strive to attract. 

Most destinations focus on the vacation market because vacation travelers 
go to places that offer what they want. Seventy percent of overseas travel- 
ers to Native American sites are on vacation compared to 58% for all overseas travelers, so you are 
already ahead of the game. Additionally, length of stay for visitors to Indian Country averaged 30 
days compared to 18 days for all overseas visitors. These extra 2+ weeks “available” in their travel 
pattern should help you build a stronger case for partnering with other travel and tourism businesses 
outside of Indian Country. No matter what you do, you will not keep these travelers uniquely at your 
sites for their entire trip. As a result, it only makes sense to partner with other businesses to 
encourage leisure travelers to “linger longer” in your region while they enjoy the combined activities 
you and your partners can offer. 

The need to partner is underscored by this additional information: Overseas travelers who visit Indian 
Country tend to visit more states (2.4 to 1.5) and destinations (3.6 to 2.0). Because of how long 
vacation travelers stay in the country, they are visiting more places thereby giving you the potential 
for additional destination partners. Other possible partners may be the modes of transport these 
travelers use to get to Indian Country and the other places they visit. Commerce data show that 
travelers to tribal attractions are more likely to rent a car (47% to 35%) and to take another domestic 
flight within the United States (43% to 30%). Given that, you also need to work with these companies 
to get travelers from their ports of entry and top destinations to your sites. By using this data, you 
can show them both of you will benefit from working together. 

However, the partnerships do not stop there. Remember, travelers to Indian Country also participate 
in many other activities on their trips. In fact, the activity participation rates by overseas travelers to 
Indian Country are two to four times higher than average overseas travelers. In rank order, the largest 
benefactors are: National Parks/monuments, small towns/countryside, historical locations, and 
cultural, ethnic and heritage sites. Each saw astonishing participation rates that were 36-43 percent- 
age points higher than the rates of all overseas visitors to the U.S., meaning that if you want to provide 
the vacation experience these travelers are ultimately seeking, you will have to work with other busi- 
nesses and share these travelers so your guests receive the total travel experience they want. 

At the annual AIANTA Annual Conference, a Commerce Department representative shares this data 
with us. You need to make sure you get your copy of that presentation. You can use it to show the 
travel and tourism businesses in your area or region, within and without Indian Country, that you have 
mutually beneficial components to a tremendous leisure vacation experience IF you work together. 



of ^ 


INTERNATIONAL 

TRADE 

ADMINISTRATION 


To learn more, visit Travel.Trade.gov 
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The Native American Tourism and Improving 
Visitor Experience (NATIVE) Act has progressed 
since last fall through the Senate and House 
chambers of Congress. The legislation, slightly 
modified from the original legislation introduced 
in the fall term, was passed in the Senate on 
Tuesday, April 25, by unanimous consent. The 
original bill sponsored by Rep. Markwayne 
Mullin received a Subcommittee hearing in the 
House and will be marked up soon by the House 
Natural Resources Committee. 

The NATIVE Act is designed by its sponsors to 
spur economic development and create jobs by 
enhancing and integrating Native American 
tourism, increase coordination and collaboration 
between federal tourism assets, expand heritage 
and cultural tourism opportunities in our nation, 
promote unique visitor experiences for domestic 
travelers and international visitors, and create 
tourism infrastructure needed to sustain Native 
tourism. 

The bill’s bipartisan sponsors in the Senate are: 
Senators Brian Schatz, John Thune, Tom Udall, 


“I authored this bill because our country’s 
native communities are unique and have 
histories and cultures that can only be 
shared in America. In our state, we are 
proud that the Native Hawaiian contribu- 
tion is foundational to who we are as a 
place and a people. Every visitor should 
know that.” - Senator Schatz 


A1 Franken, Jon Tester, Dean Heller, Lisa 
Murkowski, Mike Rounds, Dan Sullivan, Heidi 
Heitkamp, John Hoeven, and Peters. The bill’s 
bipartisan co-sponsors in the House are Represen- 
tatives Markwayne Mullin, Dina Titus, Don Young, 
Tom Cole, Kristi Noem, Kevin Cramer. 

Recent data proves that the diversity and 
continuing vitality of U.S. indigenous cultures 
is a great draw for travelers, especially interna- 
tional travelers. According to the National Travel 
and Tourism Office, overseas travelers to Indian 
Country have a far greater impact on the U.S. 
economy than the average traveler. 


Travelers who visit Indian County while in the U.S.: 

• Stay longer— they stay in the U.S. for an average of 30 
days compared to 18 days for all overseas visitors. 

• Visit more states— they visit an average of 2.4 states 
compared to 1.5 for all overseas visitors. 

• Visit more cities— they visit an average of 3.6 cities 
compared to 2 cities for all overseas visitors. 

• Use more domestic transport options like rental cars 
and domestic flights compared to all overseas visitors. 

. Visit more National Parks, small towns, historical 
locations, art galleries and museums, fine dining 
establishments, and cultural, ethnic and heritage sites 
compared to all overseas visitors. 


Current federal tourism policies and 
programs lack the coordination and 
integration needed to capitalize on 
the vast tourism potential represent- 
ed by the lands and unique cultural 
and heritage assets of American 
Indians, Alaska Natives and Native 
Hawaiians. Investing in a broad 
array of authentic Native tourism 
assets and related infrastructure 
will increase our nation’s ability to 
compete for visitors seeking unique 
experiences. It will ensure that 
diverse Native communities both 
contribute to and share in the eco- 
nomic benefits of travel, including 
job growth, increased revenues and 
greater travel-trade surpluses. 


5 





National and regional tourism organizations 
strongly support the NATIVE bill, as do a myriad 
of tribal governments, tribal organizations and 
Native tourism organizations. 

The NATIVE Act requires federal agencies with 
recreational travel and tourism functions to 
include Indian tribes and tribal organizations in 
updated management plans and develop Native 
American tourism plans to improve travel and 
tourism data collection and analysis, increase 
integration of federal assets and support 
national tourism goals. It directs the 
Departments of Commerce and Interior to consult 
with Indian tribes and the Native American 
community on their inclusion in federal tourism 
activities. It also directs the Department of 
Interior to fund a public-private partnership 
through an MOU with a 501(c)(3) non-profit entity 
dedicated to advancing American Indian, Alaska 
Native, and Native Hawaiian tourism. 


The non-profit tribal tourism entity will be 
expected to facilitate technical assistance and 
training, help build sustainable recreational travel 
and tourism capacity and infrastructure in native 
communities and help spur economic develop- 
ment that create jobs, provide world-class 
customer service and visitor experience, increase 
tourism revenues, and enhance livability 
standards. 

Working to get the legislation passed by Congress 
and signed by the President is a team effort. It 
is led by Lenna Aoki (Senator Schatz office) and 
Jessica McBride (Senator Thune’s office) in the 
Senate and Miranda Moorman in Representative 
Markwayne Mullin’ s office in the House. Leading 
AIANTA’s education effort about the bill is 
Legislative Committee (Jana Prewitt, Sherry L. 
Rupert, Camille Ferguson, Ed Hall, Paul 
Moorehead, Rachel Moreno, LaDonna Allard, 

James Surveyor and Aimee Awonohopay). 


AIANTA Continues to Grow Partnership with 
George Washington University 

After a long running collaboration, AIANTA and George Washington University have recently signed an 
official Letter of Intent, solidifying the valuable partnership. 

Kristin Lamoureux, Ph.D., Associate Dean at the Tisch Center for Hospitality and Tourism at New York 
University, serves as AIANTA’s Education Committee Chair Woman. 

With Kristin’s recent acceptance of her new position at NYU, AIANTA welcomed our new George 
Washington University partnership representative, Seleni Matus, who took over Kristin’s previous 
position of Executive Director at the International Institute of Tourism Studies at the George 
Washington University (GWU). 

The Letter of Intent for Sustainable Tribal Education and Development, signed by AIANTA and GWU, 
outlines a general framework for cooperation between the two organizations. With this partnership in 
place, AIANTA and GWU aim to together support the education of tribal people on sustainable travel 
and tourism development and practices; and develop training tools that build the capacity of tribes to 
manage travel and tourism activities that balance core cultural values, long-term goals and maintain 
cultural integrity. 

With this new letter of intent in place, AIANTA and GWU are on the fast track to developing the first of 
its kind educational certification program in cultural tourism and are eager to see what other 
opportunities arise in the future. 

AIANTA is proud to announce the inaugural cultural heritage tourism course will be available during 
the 2016 American Indian Tourism Conference, on Monday, September 11 at the Tulalip Resort Casino 
in Tulalip, Washington. To learn more about the course and to register, contact AIANTA 
at 505-724-3952. 
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Visit with AIANTA Board and Staff at 
Events around the Nation 


AIANTA’ s board and staff attends tourism and tribal events throughout the summer and 
around the country. Make sure you don’t miss us at our exhibitor booths this summer. 


What: 

When: 

Where: 


The Affiliated Tribes of Northwest Indians 
(ATNI) Mid-Year Convention, hosted by the 
Confederated Tribes of Grand Ronde 

May 23-26, 2016 


ATNI 

£ 
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MID YEAR 
CONVENTION 

2016 




The Spirit Mountain Casino in Grand Ronde, Oregon 


About: 


ATNI represents 57 Northwest tribal governments from Oregon, Idaho, Wash- 
ington, southeast Alaska, Northern California and Western Montana. For more 
information, call 503.249.5770 or visit their website at http://atnitribes.org/ 
atni-mid-year-convention-2016. 


What: 

When: 

Where: 


National Congress of American Indian (NCAI) 
Mid-Year Conference 

June 27-30, 2016 


Spokane Convention Center in Spokane, 
Washington 



About: NCAI is the oldest, largest and most representative American Indian and Alas- 

ka Native organization serving the broad interests of tribal governments and 
communities. For more information, visit their website at http://www.ncai. 
org/events/20 16/06/2 7/20 16-mid-year-conference-marketplace. 


What: 


U.S. Travel Association’s IPW 


When: June 18-22, 2016 



NEW ORLEANS ' ............. 

june is-22. 2016 DiscoverAirteiica*coiri 


Where: 


New Orleans Ernest N. Morial Convention Center in New Orleans, Louisiana 


About: 


U.S. Travel Association’s IPW is the travel industry's premier international 
marketplace and the largest generator of travel to the U.S. IPW will host more 
than 1,100 exhibitor booths by U.S. Suppliers of USA travel products and des- 
tinations and more than 5,000 attendees who are international travel buyers, 
domestic travel buyers and international journalists representing more than 
70 countries. 
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M/ELCOME NEW AIANTA STAFF 


Hannah Peterson, MPA 

AIANTA Development Director 


HPeXerson@aimita^org. 


Hannah Peterson is the newest member of the AIANTA staff, joining the team 
as Development Director. In this new position, the Development Director will 
spearhead development efforts as AIANTA continues to grow. 

Hannah is a dedicated development professional excited to work toward 
furthering the mission of the AIANTA. In her new role of Development Director, 
she brings extensive experience in working with a wide variety of nonprofits 
to help them realize their program outcomes and resource development goals. 
Hannah is committed to a holistic perspective and approach to growing the 
work and impact of AIANTA. She was raised in Anchorage, Alaska and received 
her degree in English from the University of Washington, Seattle and her Master 
of Public Administration from Hamline University, Minnesota. 



Mary Chavez 

AIANTA Administrative Assistant 

MChayez@ajMnta^org. 

AIANTA is pleased to introduce Mary Chavez to our operations staff as the 
new Administrative Assistant. After her successful term as an AIANTA 
intern, we are happy to welcome her to our office as an official part-time 
staff member. 

Mary, a member of the Pueblo of Santo Domingo, has earned her promotion 
to Administrative Assistant through her hard work and positive attitude in 
assisting the entire AIANTA staff in various tasks and projects. 

With a certificate of completion from the Nuts and Bolts of Human 
Resources Program from the University of New Mexico Anderson School 
of Business and a Human Resources certification from Falmouth Institute, 

Mary comes to AIANTA with a strong understanding of business operations 
and extensive experience in administrative work. 

“I am thrilled to be working for an organization with such a powerful 
mission,” said Mary. “It is exciting to be involved in Indian Country tourism 
look forward to expanding my knowledge in the industry.” 

Mary is also a self-taught seamstress and in her spare time loves to create traditional and contempo- 
rary native clothing. 

AIANTA is proud to participate in the National Indian Youth Council intern program, where we have 
been able to not only help American Indian students and professionals expand their careers and 
resumes, but have also found incredibly talented individuals to bring onto the AIANTA staff. 



at the national level, and I 
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Aimee Awonohopay 

AIANTA Public Lands Partnership Program Manager 

AAymnvhQ^ay@aiwi^org. 


Please join AIANTA in welcoming Aimee Awonohopay to our operations 
staff as the new Public Lands Partnerships Program Manager. Aimee has 
relocated from Wisconsin to AIANTA’ s Albuquerque headquarters, where 
she will work to further develop AIANTA’s goals of creating and sustaining 
perpetual and mutually beneficial working relationships and collaborations 
between tribes and public lands agencies around the country. 

The purpose of this position is to establish and develop AIANTAs Public Lands 
Partnership Program, within which the organization grows and nurtures 
partnerships with other federal agencies, and includes projects such as “American 
Indians & Route 66,” and the development of a new cultural heritage site at the Desert 
View Watchtower and Visitor Area at the Grand Canyon National Park. 

With more than 17 years of experience in tourism, business development, public 
relations, marketing, Indian gaming and intergovernmental affairs, Aimee brings 
clear dedication and great enthusiasm for developing Indian Country to AIANTA. 

Among other related professional positions in tourism and marketing Aimee honed her leadership and 
development expertise as the Executive Director of Native American Tourism of Wisconsin (NATOW), where she 
worked to represent the 1 1 Wisconsin tribes in their tourism initiatives and ventures. 

She was appointed to the AIANTA Board of Directors in 2013, where she represented the Midwest Region and 
served as the Board Secretary and Marketing Committee Chair. 

Ms. Awonohopay is an enrolled member of the St. Croix Chippewa Indians of Wisconsin, a descendant of the 
Menominee Nation and a member of the Turtle Clan. 

“Eve been involved in the tourism industry since 2008, and have enjoyed every moment of working to provide 
tribes and tribal members the tools and education they need to create their own tourism capacity’ Aimee said. 

“I am eager to continue my work in the field, exploring and expanding opportunities for tribes with AIANTA 
through partnerships and meaningful collaborations.” 

If you feel your tribe, business or agency could benefit from the Public Lands Partnership Program, we encourage 
you to introduce yourself to Aimee and explore potential opportunities with her. 




AIANTA’s Staff, from left to right: Sherrie 
Bowman, Mary Chavez, Sandra Anderson, 
Camille Ferguson, Aimee Awonohopay, Rachel 
Cromer Howard, Gail Chehak, Hannah Peterson 


AIANTA |2401 12th Street NW | 
Albuquerque, NM | 87104 | 505-724-3592 
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Data from the Department of Commerce, 
National Travel & Tourism Office 


1 .65 million overseas visitors to 
Indian country in 2014 


Estimated $7 billion in 
expenditures by overseas visitors to 
Indian Country in 2014 


Visitation to Indian country by 
overseas travelers grew by nearly 
1 million from 2007 - 201 4 


AIANTA Brings Indian Country’s Diversity to 
European Market 


As international travel to the U.S. and especially 
to Indian County continues to grow, the American 
Indian Alaska Native Tourism Association 
(AIANTA), along with tribal nations and 
businesses from across the country, continued 
our overseas outreach this spring, attending 
Showcase USA-Italy and ITB, Berlin - the world’s 
largest travel tradeshows. 


than 80 Italian tourism trade professionals 
including tour operators, travel agencies and 
travel media. This year, AIANTA showcased the 
newly launched NativeAmerica. travel. By show- 
ing and encouraging interaction with the website, 
we were able to help these tourism professionals 
understand all of the trip-planning potential the 
destinations site offers. 


Travel and tourism is one of America’s largest 
industries, accounting for $927.9 billion spent 
directly by domestic and international travelers 
last year. These trends are also visible in Indian 
Country, where visitation by overseas travelers 
grew by nearly one million from 2007 to 2014. 
According to the Department of Commerce, 
National Travel & Tourism Office, of the 35 mil- 
lion total overseas visitors to the U.S. in 2014, a 
record 1.65 million visited Indian Country (5% of 
all visitors). 

To bring this valuable European travel market 
information and visitation back to Indian 
Country, and to expose that market to authentic, 
native tourism destinations, the American 
Indian Alaska Native Tourism Association 
(AIANTA) participated in Showcase USA-Italy for 
the second time, this year in Torino, Italy 
March 6-8. 

During Showcase USA-Italy, AIANTA representa- 
tives Sherry L. Rupert, Board President, Camille 
Ferguson, Executive Director and Rachel Cromer, 
Public Relations & Media Specialist met with more 



Immediately following their Italian outreach, 
AIANTA attended ITB, Berlin, from March 8-13, 
for the eighth consecutive year, representing 
Indian Country tourism and all of its diversity. 

ITB, Berlin is the world’s leading travel trade show 
with more than 170,000 visitors, 113,000 tourism 
professionals and 11,000 companies from 180 
countries. 

This year, AIANTA hosted a total of seven tribal 
entities in its award winning pavilion, providing 
a training opportunity for tribes and businesses 
new to the European market, and helping develop 
partnerships and resources for those who already 
have experience there. Along with AIANTA Board 
President Sherry L. Rupert, of Nevada Paiute and 
Washoe heritage, and AIANTA Executive 
Director Camille Ferguson, a Tlingit native from 
Sitka, Alaska, the tribal delegation attending ITB 
included the Keepers of the Sacred Tradition of 
Pipemakers, the Navajo Nation Hospitality 
Enterprise, Monument Valley Simpson’s 
Trailhandler Tours, the Chickasaw Nation of 
Oklahoma, and OPOS (Our People Our Stories) 
Tours. 


THE WORLD S 
LEADING TRAVEL 
TRADE SHOW® 


9-13 March 2016 
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AP 


THE BIG STORY 


Guide highlights Native American link to 

historic Route 66 Read the full story here . 


By Susan Montoya Bryan, May 2, 201 6 


This June 7, 201 4 image shows the Tepee Curios neon sign along 
historic Route 66 as a storm approaches in Tucumcari, N.M. The 
shop was originally a gas station that carried souvenirs and 
groceries. The American Indian Alaska Native Tourism 
Association has released a guidebook that details tribes and 
notable sites along the route. (AP photo/Susan Montoya Bryan) 


A new story is unfolding along historic Route 66 
thanks to a yearlong project coordinated by a tour- 
ism group with help from the National Park Service 
and American Indian tribes along America's Mother 
Road. 

The result is a guidebook and website detailing the 
histories of more than two dozen tribal communities 
along the 2,400-mile byway and their relationship to 
the road that helped change the West. 

Stretching from Chicago to California, more than 
half the route cuts through Indian Country. 

Those behind the project say their work is aimed at 
filling the gap between reality and the stereotypes 
once used to lure travelers along the route, from the 
billboards that featured Indian figures wearing war 
bonnets to staged photo ops and metal teepees. 

Tribes now have a venue to tell their own stories, 
said Lisa Snell, who was tapped by the American 
Indian Alaska Native Tourism Association to spend 
a year traveling the route, doing research and con- 
ducting interviews. 

It was an eye-opener even for Snell, a Cherokee and 
publisher of the Native American Times. 


"It was so much different from what I had been 
exposed to during childhood, growing up watching 
the Lone Ranger and what you saw in the advertise- 
ments. What I experienced was completely different 
from the images and the things I read," she said. 

The guidebook is being unveiled this week by the 
tourism association. It includes stories of how 
communities were affected by the commerce that 
came along with traffic on Route 66. 

The book and website also cover the role played by 
the federal government's Indian relocation program 
of the 1950s and how the romance of the roadway 
was partly spurred by the marketing of the Holly- 
wood version of the Indian. 

Snell's research and interviews indicated what hap- 
pened along America's Mother Road was more about 
money than the sharing of a culture. 

"Because of the socio-economic conditions, what 
do you do? You take the job, you put on your buck- 
skins, you put on your war bonnet and you have 
your picture taken. You do the job," she said. "That's 
been perpetrated through today. It's still that image 
we have. It's lingering." 

Story continued on next page 
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THE BIG STORY 


|ap 

Sammye Meadows, who works with the tourism association, said interest in tourism has grown among 
tribes now that some have fostered successful programs for tapping their own cultural resources. 

Foreign visitors alone account for an estimated $7 billion in annual spending in Indian Country and visita- 
tion by overseas travelers has grown by nearly 1 million over the last several years, according to data from 
the U.S. Department of Commerce. 


"It's an evolving thing and I think a lot more stories will come forward," Meadows said. "People will have 
stories they would like to contribute to the overall sort of correcting of the tribal image." 

Aside from history that stretches back to the Pueblo Revolt in the centuries before New Mexico was a state 
and the creation of reservations, the new guidebook includes details about key sites along Route 66 — both 
old and new — as well as etiquette for attending powwows and tips for buying arts and crafts. 



This November 2014 image provided by the American Indian Alaska 
Native Tourism Association shows Mary Lowden holding a photo 
of her mother and her aunt, both pottery makers, during a visit to 
her home at Acoma Pueblo, N.M. The pueblo is among the tribal 
communities featured in a new guidebook titled "American Indians 
& Route 66." Lowden said as a girl, she and her sisters would walk 
down to the highway to sit at the general store and sell the pottery 
they helped make. (Lisa Snell/American Indian Alaska Native 
Tourism Association via AP) 


Online: http://www.americanindiansandroute66.com 


INDUSTRY NEWS 



AdventureTravelNews 

POWERED BY THE ADVENTURE TRAVEL TRADE ASSOCIATION 


Unlocking the Stored Up Potential of Cultural Routes 

By Dawn Rainbolt & Chris Doyle, April 12, 2016 


Cultural routes are becoming increasingly important for attracting widespread media and traveler 
attention and re-igniting interest in ancient cultures and traditions along mostly forgotten corridors. 
These “signature” cultural routes are helping destinations to further distinguish themselves, to 
re-invigorate rural areas, to stimulate product innovation and to create renewed value and interest in 
once important paths. 

Some paths, like the Silk Road or the Baltic Amber Route are trade routes. Others originally had a 
religious purpose, such as the Camino de Santiago del Compostela or the Via Francigena. Some are 
more recreational in origin, such as the EuroVelo, the ViaRhona, or the French GR trails. Routes like 
Ireland’s Wild Atlantic Way connect old trade, religious, recreational and community routes. On every 
continent there’s an epic or once-epic route which has already been developed and/or possesses some 
degree of potential. 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Alaska Region 


One-of-a-Kind Alaska Native Itinerary Hits the Market 

John Hall’s Alaska is excited to announce a first of its kind tour for the 
summer of 2017. The 19-Day Alaska’s Native Cultures tour will be 
an in-depth look into the lives and history of Alaska’s first people. Alaska is 
composed of five regional cultures and subdivided into 11 distinct cultures. 

Alaska has 13 organized Native Regional Corporations and today almost 20% 
of the state’s population is native or of native decent. This completely unique 
itinerary will start off with a bang when guests have an opportunity to witness 

the athletes and games of the World Eskimo Indian 
Olympics or “WEIO” in Fairbanks, Alaska. From 

here it’s onto the Inupiaq communities of Kotzebue & Nome, a recreated 
Athabascan village near the community of Talkeetna, a visit to Kodiak to 
study the Aleut and of course the educational experience of the remarkable 
Alaska Native Heritage Center in Anchorage. The entire cultural experience 
is concluded when guests fly from Anchorage to Sitka and spend the next 
seven days on a completely custom itinerary created by AIANTA recog- 
nized operator, Alaskan Dream Cruises, especially for John Hall’s Alaska. 
The seven day sailing will focus on the Tlingit, Haida, Eyak & Tsimshian 
cultures while visiting communities like Sitka, Hoonah, Kasaan, Metlakatla 
& Ketchikan. The First People are one of the many important fibers to 
Alaska’s history and just another example of what makes Alaska so unique 
in all the world. We are excited to bring this one of a kind itinerary into 
Kake Dancers, via the market and share the stories, legends and history of Alaska’s Native 
John Hall’s Alaska Cultures. 




DearNorth, 

Alaska Native owned organization takes new 
approach, working its way into culinary world 
of prepackaged Alaska flavors 

According to their website, Dear North is “a company owned by Alaska Natives with roots in Glacier 
Bay that reach back over 10,000 years. Our ancestors taught us to live in harmony with our land and 
its extreme conditions, taking only what we need, wasting nothing, and respecting the plants and 
animals that nourish us. We cherish the intensity, beauty and richness of all that we have, and we work 
to ensure a future for our grandchildren, their grandchildren, and many generations to come. 

We offer organic, natural foods sourced from the shimmering waters and 
pristine, nutrient-rich soil of Alaska. The purity of the source, coupled with 
the long spring through fall daylight hours, creates foods that are more 
nutritious, with the deliciously complex flavor and taste intensity you 
expect from Alaska. ” 



Read more about Dear North and their products at DearNortlucom From Alaska, With Love 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Alaska Region 


it KTOO Public Media 


Tlingit-Haida to open cultural immersion 
park at Thane Ore House site 

By Elizabeth Jenkins 

The Central Council of Tlingit and Haida Indian Tribes of Alaska 
announced plans on Thursday to open a cultural immersion park. Next 
year, the shuttered Thane Ore House is expected to be transformed into 
a new Juneau tourist destination. 



Myrna Gardner, the council’s business and economic development man- Thane Ore House is located at 
ager, said the park could offer teachable experiences for Native youth about mile 4 of Thane Road 
and guests. They’ll see weaving and master carvers working with J ust before Sheep Creek. 

apprentices on totems and canoes. (Photo by Matt Miller/KTOO 

News, via KTOO Public Media) 


Read the full story at KTOO. or a 





The National Park Service and Hoonah Indian 
Association are cooperatively planning a 2500 
square foot traditional Tribal House in Bartlett 
Cove to anchor the Huna Tlingit in their home- 
land, Glacier Bay National Park. 



The tribal house will serve as: 


a venue far tribal members to reconnect with 
ancestral knowledge through ceremonies, 
workshops, camps, and other events, and 


a focus far park visitors to learn about Tlingit 
history and culture. 


Image and information via NPS.aov . 


Read more about the Huna Tribal House Project here. 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Eastern Region 


Saint Regis Mohawk Tribe 

lakhiienawaise’ Senha Aioianerenhake ne Ertiohrhen’ne 

Helping Build a Better Tomorrow 


Akwesasne Cultural Center Receives Citizens’ Institute on 

Rural Design™ Award 



Akwesasne selected as one of 6 communities nationwide to host a rural design workshop 


The Citizens’ Institute on Rural Design™ (CIRD) announced this week that the Akwesasne Cultural 
Center, in partnership with the Akwesasne Cultural Tourism Working Group, and The American Indian 
Alaska Native Tourism Association (AIANTA), was selected to host a rural design technical workshop 
for the 2016-2017 program year. 


The workshop will bring together local community leaders, non-profit organizations, community 
groups, businesses and individual community members with a team of rural planning and creative 
lacemaking professionals to develop beautification projects to enhance the community of Akwesasne. 
Through collaborative efforts, workshop participants will craft unique solutions that address the com- 
munity’s design challenges and opportunities. 


The Akwesasne Cultural Center will receive a $10,000 stipend to host the workshop and to conduct 
follow-up planning sessions. The award also includes in-kind design expertise and technical assistance 
valued at $35,000 to benefit the entire community; along with additional support through webinars, 
conference calls, and web-based resources on www.rural-design.org. 

Read the full story here. 


UPCOMING POWWOWS: EASTERN REGION 


21th ANNUAL TUNICA-BILOXI 
POWWOW 

Earl J. Barbry, Sr. Convention Center 
Paragon Casino Resort 
Marksville, Louisiana 
May 21 - 22, 2016 

CONTACT: 

PHONE: (318) 253-1923 


Mashpee Wampanoag 95th 

Annual Powwow 

Cape Cod Fair Grounds 

East Falmouth, Massachusetts 

July 1-3, 2016 

CONTACT: 

PHONE: 508-477-0208 

EMAIL: mashpeepowwow@mwtribe.com 


Dance of the Spring Moon 2016 

Lumbee Powwow 

Lumbee Tribe of North Carolina 

Pembroke, North Carolina 

May 6-8, 2016 

CONTACT: 

PHONE: (910) 522-5162 
EMAIL: kbird@lumbeetribe.com 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Eastern Region 


Choctaw Indian Fair Announces Entertainment and Fair Extras 

The Mississippi Band of Choctaw Indians will once again showcase their beautiful 
Choctaw cultural traditions during the 67th Annual Choctaw Indian Fair July 
13-16, 2016. The fair will host chart-topping and award-winning country music 
artists on the main stage. Also performing will be the Living Traditions Dance 
Troupe with World Champion Hoop Dancer Derrick Davis. Fan favorite the Scales, 

Tails and Teeth Gator Show featuring Andy Riffle and Ian Tyson as seen on 
Animal Planet’s “Gator Boys” will return to the fairgrounds. 

To learn more about the Annual Choctaw Indian Fair, visit www.choctawindian- CHOCTAW. MISSISSIPPI 
fair.com . like us on Facebook at Choctaw Indian Fair or call the fair hotline at 
601-650-7450. 



Don’t Miss the Cherokee Customer Celebration: May 14, 2016 

Cherokee, North Carolina invites you to the Cherokee 
Welcome Center on May 14, where we’ll be 
saying sgi, or "thank you" with Cherokee craftspeople, 
face painting, traditional dancing, clogging, authentic 
storytelling, and music. For $20 your team can enter 
the cornhole tournament. Delicious Cherokee food 
will be available, made by and benefiting members of 
NAIWA. 

Learn more at CherokeeSpecialEvents.com 


Image from Ch£roMeS^ecia]EyeMs^com 



@TH E MOHEGAN TRIBE 

Mohegan Sun Awarded License from Korean Government to 
Develop Gateway Entertainment Resort in South Korea 

(February 26, 2016) - The Mohegan Tribal Gaming Authority (MTGA) operator of Mohegan Sun 
properties throughout the United States, along with partners KCC Corporation and Incheon 
International Airport Corp (IIAC) have been awarded a license from the Korean Government to develop 
and build a first-of-its-kind integrated resort at Incheon International Airport in Korea. 

"We are pleased with the Korean Government’s decision to award us the opportunity to help fulfill 
their vision of driving economic development by growing tourism, creating jobs, and showcasing 
Korean culture via the integrated resort," said Bobby Soper, President of MTGA following the decision. 

Read the full story at Mohegan. nsn. us 
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Michigan Gaming 


Your Source for Michigan Gaming iVews 


GUN LAKE CASINO ANNOUNCES DETAILS OF EXPANSION PLANS 


On April 12, 2016 the Gun Lake Tribe and Gun Lake Casino released details of a $76 million expan- 
sion that broke ground in January 2016. According to the Tribe, the expansion will open in summer 
of 2017, and will nearly double the size of the casino and include a premiere buffet restaurant, a high 
limit gaming room, and a new Stage 131 entertainment lounge that will double the current size. 

“This $76 million expansion will produce economic growth and more career opportunities for our 
tribal citizens and our friends and neighbors here in West Michigan,” said Mr. Ed Pigeon, Acting Chair- 
man of the Tribe and Casino Board. “We are proud to make a significant investment in our property 
for the enjoyment of guests, which in turn will bring increased benefits to the local community.” 

The $76 million expansion will add 73,000 square feet of space to the existing 83,000 square foot fa- 
cility. A 300-seat multi-station buffet will offer upscale dining choices that include American, Italian, 
Mexican, and Asian cuisines. A completely new and relocated Stage 131 entertainment lounge will be 
twice its current size. 

The expansion will bring the total number of electronic gaming machines to 2,050 while bringing the 
total number of table games to 42. In addition, a new high limit gaming room will also be offered to 
cater to high rollers. 

“This is a major step forward in the development of Gun Lake Casino as a top-tier gaming entertain- 
ment venue,” said Mr. John Shagonaby, CEO of the Gun Lake Tribal Gaming Authority. “The addition 
of more gaming space, premiere buffet dining, and headline entertainers puts our property on par 
with any in the Midwest.” 

Read the full story at MichiaanGamina.com 



Native American Tourism Of Wisconsin 


NATOW 




June 6-Bth at 
Potawatomi Carter Casino 


618 State I hvy 32 
Wabcno, WI 34566 


NATOW TOURISM CONFERENCE 
AND FUNDRAISING GOLF OUTING 






L 800.487,9522 
Room Rlrx:k; NATOW 


17 







NEWS FROM AROUND THE NATION: Our Six Regions 

Midwest Region 



Isham uses State of the Tribes address to offer current portrait 
of tribes 


By Frank Zufall, Febrary 25, 201 6 


“Indinawe maaganidog - All my relations 

Ogimaa Bines indizhinikaaz - The Head Thunderbird is my Ojibwe name 

Migizi indoodem - I am from the Eagle Clan 

Odaawaa Zaaga’iganing indoonjibaa - I am from Odawa Lake.” 


With those words, spoken in both Ojibwe and English, Michael ‘Mic’ Isham of Hayward, chairman of 
the Lac Courte Oreilles (LCO) Band of Lake Superior Ojibwe, opened the 2016 State of Tribes address 
on Tuesday, Feb. 16, at the State Capitol in Madison. 


Isham was preceded by Niizhoo Sullivan, a sixth grader at Waadookodaading, a language immersion 
school at LCO, who offered the invocation in Ojibwe, and by Isham’s son, Michael Isham III, who led 
the large gathering in the Pledge of Allegiance. 


The heavy emphasis on Native American language was a living illustration that Native Americans ac- 
tively use their language, dispelling the myth that Native Americans do not know their own language. 

Dispelling myths was one of Isham’s goals during his address of more than an hour. In the place of 
myth, Isham offered a modern portrait of the state’s 1 1 tribes concerning not only language and cul- 
ture, but also successes and challenges and contributions to the state, including $1 billion in revenue 
generated by the tribes, $100 million in payroll taxes and $4 million in contributions. 

Read the full story at aggzwkcom 


The Circle 


Buy Native Directory coming soon 

By Lee Egerstrom, April 5, 201 6 


Sap is flowing and being harvested from Minnesota 
maple trees. It’s calving season out on the bison and beef 
ranches in the Dakotas and Montana. Like every year 
over the last millennium, April starts a new food 
production season for Indian Country in the Upper 
Midwest and Northern Plains. 

But there is something new under the springtime sun 
this year. The “Buy Local” movement popular across the 
country for the past decade is being repackaged into a 
“Buy Native” movement in the Northlands. 


Indian Business Alliance organizations in five 
Northern Plains and Upper Midwest states are 
launching an interactive, online Native Business 
Directory this month for both Native American 
individual and tribally owned businesses. 

The North Dakota Indian Business Alliance is taking 
the lead in designing the directory website, said 
executive director Stacey LaCompte. The IBAs in 
Minnesota, South Dakota, Wisconsin and Montana are 
also involved with the initial Native Business Directory. 


Read the full story at TheCircleNews.org 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Pacific Region 



NATIVE AMERICANS 

IN PHILANTHROPY 

11TH ANNUAL PHILANTHROPY INSTITUTE 


MAY 25-27, 2016 

Catamaran Resort & Spa Hotel 

3999 Mission Blvd 
San Diego. CA 92109 

Raising Impact with Native Voices 

#Ra,isinglmpactl 6 1 ifNativeGiving 



SAVE THE DATE!, 


eavers Nbz Perce Gat 

Casino EvenrCititer 


Clearwater River Casino Eve 
. June 8 - 9, 2016 


Workshops will take place daily from 9:00 AM - 4:00 PM 

* Registration: 


Meals: 

Lodging Options: 


Registration Advance by May 27 
§75 for Adults (18 49 yrs.) §40 Seniors [50+] 

SIS per Youth or $20 for 2 Youth 

After May 27, Registration is $90 Adults, $40 Seniors 

Breakfast buffet and Junch is included in the registration fee 

Clearwater River Casino & Lodge. V877 678*7423 
Croup Rate $70 under "Basketry Weavers Workshop" 


Participants 16+ can register for 1.4 Credits for CEU* Please bring 10, 


Event Contact Persons: 
Ethel Greene 
[ 2081843-7409 
egreene@nwic.edu 

Laura Conner 
[ 208 ) 621-4685 


Visit our website for more on registration 6 event details 
www.nwic.edu 


lconner@nwic.edu 





NEWS FROM AROUND THE NATION: Our Six Regions 

Pacific Region 


ptleader.com 

I DAILY NEWS, EVE NTS fi CONN ECU Q N S F DR PORT TO WNSEN D & J EFF ER50N COUNTY 


Tribes to be honored for preservation of Tamanowas Rock 



Tamanowas Rock, near 
Chimacum, is on the state 
and national registers of 
historic places. Leader file 
photo by Patrick J. Sullivan, 
from PTleader.com 


The Jamestown S'Klallam and Port Gamble S'Klallam tribes are to be honored 
May 17 during a ceremony in Olympia highlighting achievements in historic 
preservation around the state. 

Allyson Brooks, state historic preservation officer, announced the recipients of 
the 2016 Outstanding Achievements in Historic Preservation on April 19. The 
tribes are to be recognized for “Historic Preservation Stewardship,” which is one 
of seven award categories, for their efforts to protect Tamanowas Rock, a sacred 
tribal site located near Anderson Lake in Chimacum. 

“The Jamestown S’Klallam Tribe is very honored to receive this award,” wrote 
planning director Leanne Jenkins of the Jamestown S'Klallam Tribe in an email 
to the Leader. “It represents many years of effort by the Tribal leadership and 
staff, as well as the Jefferson Land Trust in assisting with the acquisition of this 
sacred place, to protect it from future development and return it to the care of the 
S’Klallam people.” 

The effort to protect the rock and surrounding acreage from development began 
about 17 years ago, and has included assistance from government and 

conservation organization _ , £ „ . . , , 

° Read the full story at prleader.com 


KREM.COM 

A TEGN A CompRny 


Kalispel Golf and Country Club opens to public 

By Sten Walstrom , April 1 9, 201 6 

SPOKANE, Wash. - The Kalispel Golf and Country Club will open on Friday to the general public. It is 
the first time that property has been opened for public use. 

It was previously known as the Spokane Country Club but was purchased and renamed by The Kalispel 
Tribe in December 2015. 

“It has a long history here on the north side and you just see the beautiful trees and the beautiful 
views, the water,” Kalispel Tribe’s Phillip Haugen said. 

The general public can now play at the club but it also offers memberships. 

“It's open to the public and we want people to experience something that they haven't gotten to 
experience before,” Haugen said. 



Read the full story at KREM.com 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Plains Region 


NATIVE TIMES 

-yi — 

Unbound: Narrative Art of the Plains 

March 1 2, 201 6-December 4, 201 6 
New York, NY 

Unbound: Narrative Art of the Plains reflects the dynamic tradition of narrative art among Native 
nations from the Great Plains. The exhibition traces the evolution of the art form from historic hides, 
muslins, and ledger books to more than 50 contemporary works commissioned by the museum. 
Illustrating everything from war deeds and ceremonial events to notions of modernity and identity, 
the selected artworks are as diverse as the individuals who created them. 

Beginning in the 18th century, Plains narrative art took shape through various media, such as painted 
deerskin war shirts and buffalo robes. During the 19th century, as trade broadened, artists created 
elaborate battle scenes on large canvas tipi liners and used muslin cloth, as well as hides, to record 
winter counts, some documenting more than 100 years of history. When ledger books became avail- 
able, artists filled their pages with narrative drawings. Native artists began reviving “ledger art” in the 
1970s, creating a vibrant art form that takes on contemporary topics, uses a variety of media, and is 
widely collected. 

Read the full story at NativeTimes.com 


Terrance Guardipee (Blackfeet), Mountain Chief, 201 2, depicting 
Blackfeet leader Mountain Chief. On view in “Unbound: Narrative 
Art of the Plains,” opening March 12, 2016, at the Smithsonian’s 
National Museum of the American Indian in New York. Photo by 
Ernest Amoroso, National Museum of the American Indian (From 
NativeTimes.com) 



Alabama-Coushatta Tribe of Texas 48th Annual Powwow 

June 3 - 4, 2016 
Indian Reservation Ballpark 
Livingston, Texas 


For Powwow information contact Herbert Johnson, Jr. at 936-442-8706 or 
Tobine Alec at 936-563-1116 or alec.tobine@actribe.org 
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NEWS FROM AROUND THE NATION: Our Six Regions 


Plains Region 


3 Mile Creek Beauty and Beast 

Barrel Racing and Bull Riding 

While visiting the reservation for the rodeo, be sure 
to stop by the Pine Ridge Visitor Center located just 
west of Kyle, SD. Enjoy the wildlife exhibit, 
browse the art displays, and discover 
traditional and contemporary works of art 

created by Lakota Sioux artists. ?*. ."VHsB- 

Learn more at www.PineRidaeChamber.com %i 

Wednesday evenings 
JUNE -AUGUST 

3-Mile Creek Rodeo Arena 

6 miles West of Kyle, SD 
or 8 miles East of Sharps Comer, SD 
off BIA Hwy 2 

Contact the Pine Ridge Area Chamber 
of Commerce for information 
about show times and dates 
(605) 455-2685 - pracc@gwtc.net 
www.pineridgecliamber.com 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Southwest Region 


Whitewater Raft, Camp, Hike, Helicopter: 

Grand Canyon West Unveils 2-Day Colorado River 
Paddle Raft and Camping “Tour of a Lifetime” 

Hualapai River Runners and Grand Canyon West, subsidiar- 
ies of the Grand Canyon Resort Corporation, have unveiled 
a unique new tourism experience for 2016: a guided two- 
day weekend tour of the Grand Canyon’s West Rim that 
takes adventurers from the rapids of the Colorado River to 
an overnight encampment in Spencer Canyon then into the 
sky by helicopter to tour the Grand Canyon’s West Rim. 

“For people looking to explore the Grand Canyon from the 
river to the sky, we’ve created the tour of a lifetime,” said 
Earlene Havatone, GM Hualapai River Runners. “Our guests 
will shoot the Colorado River rapids by raft, hike to 
Travertine Falls and camp overnight in Spencer Canyon - 
and that’s just Day One. Your second day includes a heli- 
copter tour of the West Rim and a chance to venture out onto our glass-floored Grand Canyon Sky- 
walk, where you can look down 4,000 feet to the Canyon’s bottom.” 

Located just two hours from Las Vegas and four hours from Phoenix, Grand Canyon West offers 
visitors a variety of outdoor and cultural experiences, including the Skywalk, Colorado River raft 
tours helmed by Hualapai River Runners certified guides, helicopter tours, and horseback riding. 
Lodging opportunities include the historic Hualapai Lodge, located on Route 66, and the Hualapai 
Ranch, with its rustic, western-themed cabins overlooking the Canyon Rim. All the Grand Canyon 
West tourism experiences pay homage to the culture and history of the Hualapai Tribe, which owns 
and operates the Grand Canyon Resort Corporation for the benefit of tribal members and the sur- 
rounding economy. 

For more information visit hffp://www.flranrfcanyonwesf.com/whzfe-wflfer-raft/nfl.hfm/ today. To 
book a tour, call 1-888-868-9378 or 928-769-2636. 




Shumakolowa Native Arts is currently featuring an exclusive 
Pendleton Blanket, commemorating the Indian Pueblo Cultural 
Center’s 40th anniversary. The bold design s based on celebrated 
Jemez painter George Toya’s work titled “A Pueblo Prayer.” Toya’s 
painting depicts the sacred significance of cornmeal and corn 
pollen, and the connection between natural cycles and human well- 
being. Order yours today at Shumako/owa.com. 


S NEW 

WE 

ARE 

MUSEUM 

OF 


THIS 

PLACE 

THE PUEBLO STORY 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Southwest Region 



Southern Ute Indian Tribe 
Bear Dance Powwow 

May 27 - 28, 2016 

Sky Ute Fairgrounds, Ignacio, Colorado 


Featuring more than 2 million gallons of water in a 
200,000-square-foot facility, OdySea Aquarium is being built 
in Scottsdale, AZ on the Salt River Pima-Maricopa Indian Com- 
munity. The aquarium, which is scheduled to open in July, 
is the newest entertainment attraction for the Talking Stick 
Destination, an entertainment district located on the northern 
boundary of the Salt River Community and will also feature a 
SeaTREK underwater experience, retail, dining and a courtyard 
for entertainment. 

www. VisitTalkinaStick.com 



Salt River Pima Maricopa Indian Community 
Announces OdySea Aquarium 


Don’t miss the Annual Jemez Red Rocks Arts and Crafts Show 

Native American artisans, representing over 20 different nations, 
will display their amazing art to the visiting public, which will be 
available for purchase during this 3-day event. 

When: May 28-30, 2016, 9am to 5pm Daily 
Where: The Jemez Pueblo Red Rocks 
www. lemezArtsandCrafts.com 

NATIVE TREASURES Memorial Day Weekend Nativ < 

May 27-29, 2016 

Santa Fe, NM M Indian Arts Festival 

Santa Fes only museum-quality Indian art show and sale. Over 200 Native American artists participate, each of 
whom is specially invited by the Museum of Indian Arts and Culture, to represent the best and brightest of the 
Indian art world. In fact, many of the artists at Native Treasures are included in the Museums permanent collection. 

Participating artists represent a wide range of tribes and pueblos, as well as a wide range of art forms, from 
traditional to contemporary, and from emerging artists to masters. 

Native Treasures: Indian Arts Festival benefits the Museum of Indian Arts and Culture. Each artist generously 
donates a portion of sales to the Museums programs. 



Jemez Arts and Crafts Association 
wwwjemezarlsa nd t f aftS-C Oitt 






WELCOME NEW MEMBERS 


For membership info contact 
Gail Chehak at gchehak@aianta.org 


Crazy Horse Memorial Foundation 


Henry Standing Bear, a Lakota chief, conceived the idea of a portrait 
likeness of the Lakota leader, Crazy Horse, carved out of the lasting 
granite of his Paha Sapa. To create this memorial he enlisted artist 
Korczak Ziolkowski. The carving draws visitors from around the 
globe to see this massive undertaking. The Foundation, governed 
by a diverse board of directors, which includes Native and non- 
Native members, was established to protect and preserve the 
culture, tradition and living heritage of the North American Indians. 
The Visitor’s Center includes Korczak’s Heritage Gift Shop which 
offers authentic Native American made items and the Laughing 
Water Restaurant which features Buffalo Stew and Native American 
tacos along with a full buffet in the summer. 



Contact: Jadwiga Ziolkowski, CEO, 12151 Avenue of the Chiefs, Crazy Horse, South Dakota 
(577) 30-8900, (605) 673-4681 or Iadwiaa@crazvhorse. ora or visit www.crazvhorsememorial.ora 


Ann McCormack, Nez Perce Tribe 

Ann McCormack is the Economic Development Planner for the Nez 
Perce Tribe, which is located on the Columbia River Plateau in north 
central Idaho surrounded by the Snake, Salmon and Clearwater Rivers. 

She has worked with entrepreneurs and artists throughout her career, 
helping provide resources and opportunities to promote the artists and 
their works. As a planner one of her duties has been to assist the Tribe 
to develop a financial fund called the Nimiipuu (means ‘The People’ in 
the Nez Perce language) Community Development Fund Institution to 
generate economic growth and opportunities by injecting new sources 
of capital into the reservation. Another prong to developing more 
entrepreneurs is establishing the business to business Nimiipuu 
Business Association. The Association is similar to a chamber. There 
are many facets to growing jobs and wealth in the community through 
promoting tourism, business and trade. Ann is a graduate of Washington State University with a 
degree in clothing and textiles and a minor in business administration and Native American studies. 

Contact: Ann McCormack, Nez Perce Tribe, P.O. Box 305, Lapwai, ID 83540, (208) 843-7324, 
annm@nezperce.ora . 



BECOME AN AIANTA MEMBER TODAY! 

As an AIANTA member, you are a champion of an association committed to defining, growing and sustaining 
American Indian, Alaska Native and Native Hawaiian tourism. Join as a Tribe, Business/Organization, 

Individual, Senior or Student Member. 

For more information about membership, contact 

Gail Chehak 

AIANTA Membership & Development Coordinator 
505 - 243-3633 

gchehak@aianta.org 

or 

visit our website: www.aianta.org/Ioin Us.aspx 
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Vice President 
Rachel Moreno 

Sitka, Alaska 

Mario Fulmer 

Juneau, Alaska 

Pacific Region 

Rowena Akana 
Honolulu, Hawaii 

Rowena Yeahquo 

Spokane, Washington 

Southwest Region 

President 
Sherry L. Rupert 

Carson City, Nevada 

Emerson Vallo 

Acoma, New Mexico 

Plains Region 

Treasurer 

Ladonna Brave Bull Allard 

Fort Yates, North Dakota 

Jackie Dorothy 

Riverton, Wyoming 

Midwest Region 

Sonja Tanner 
Onamia, Minnesota 

Eastern Region 

Lora Ann Chaisson 
Houma, Louisiana 

At- Large 

Travis Owens 

Catoosa, Oklahoma 


Secretary 
James Surveyor 
Moenkopi, Arizona 


26 
















AIANTA 

American Indian Alaska Native 
Tourism Association 


Join AlANTA’s social media channels 
for current news and updates, member events and 
happenings from Indian Country and abroad! 


American Indian Alaska 
Native Tourism Association 



Pinterest.com/aianta 

© 



@OfficialAIANTA 

* 


@OfficialAIANTA 



Facebook: AIANTA 


2401 12th Street NW ‘Albuquerque, NM 87104 • 505.724.3592 


Twitter: @OfficialAIANTA 



